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ElectroLube Devices, Inc. Public Relations and 
Branding

As part of the branding of ElectroLube, Emerson Brantley redesigned the company’s 
logo, revised all of their sales collateral, created a multimedia presentation that showed 
how the product cleaned engine oil, and began an ongoing public relations campaign to 
industry publications.  The product had a certain sex appeal: it was environmentally 
good and it saved money.  And for companies with fleets of trucks, the money saved 
meant more than a few oil changes.  They could save millions in equipment downtime 
and repairs, and the new environmental fees meant they had to pay to dispose of the old 
oil.

One of the first publications to respond to Emerson’s press campaign and pick up the 
story was the widely-respected Design News.  Their market was made up primarily of 
engineers and project managers, exactly the niche that he felt would respond the most to 
the breakthrough ElectroLube Refiner.  He followed this article with a postcard 
campaign to all of their subscribers, and the reprinted flyers were used until at least 
1992, a period of 15 years.






