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Responsible for 2400 employees, the JSI Hiring & Training Department, part of Human 
Resources, was responsible for recruiting workers – some unskilled, some skilled, some 
just out of technical school – and bringing them up to speed in the fast-moving 
shipyards.  

The brochures they were using for recruitment were dull and lifeless, and told nothing 
about the company or its values, or anything more than simple category listings of jobs 
(welder, pipefitter, etc.). Emerson Brantley was originally asked to assist the department 
with their outside recruitment marketing.  Below are two examples of the types of 
material being used at the time, and the new “JSI: We Train For Progress” campaign 
he designed for them.  Space ads were utilized using this same slogan, and building on 
the concept.  It literally became a motto for the company, heard even years later in press 
conferences and in news items about the company.  

The department felt the campaign created a much higher level of interest in the company 
among prospective employees, and asked Emerson to incorporate it into their internal 
training presentations and other materials as well.








